


Coordinator, College Communications and Marketing, JSC, continued

* Represent the College to and work closely with a wide range of other outside
constituencies, such as community groups and government agencies in carrying
out public information and college relation functions. Anticipate problems and
controversies that might reflect adversely on the College and recommend
appropriate responses or approaches.

* Confer regularly with supervisor, other college administrators, staff, faculty,
alumni, student groups, Trustees, and other internal constituencies to plan,
coordinate and evaluate programs/activities, gather and disseminate
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